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Foreword 

 

Research is a sine qua non for academic growth and excellence. Fr. Agnel College promotes and 

encourages research in various ways – one of the ways being through ANCHOR, the peer reviewed, 

ISSN numbered, national level online inter-disciplinary Research Journal which provides the platform, 

support and opportunity to faculty as well as students to publish research oriented papers. 

The present edition of ANCHOR assumes great symbolic significance as it comes in extremely 

challenging times caused by COVID-19. 

This volume would not have been a reality had it not been for the assistance and cooperation of the 

entire editorial team and specially of Asst. Prof. Dr. Murelle Mascarenhas who shouldered the 

responsibility in co-ordinating and bringing out this issue. My sincere thanks to the entire Editorial 

Board for all the painstaking work put in. A special word of appreciation to the contribution of the 

Peers who meticulously scrutinised the papers. On behalf of the entire Editorial Board my thanks and 

appreciation also to all the contributors for their efforts in preparing and submitting their research 

papers. God Bless us all 

 

Prof. Savio P. Falleiro 

Principal 

Editor–in-Chief 
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HUMOUR STYLES AMONG ADOLESCENTS IN GOA 

 

Vidhi Dand Gracias 
Department of Psychology, DCT’s Dempo Higher Secondary School of Arts, Science and Commerce, Cujira 

 

Abstract 
The present study titled ‘Humour Styles among Adolescents in Goa’ was intended to assess humour styles among 

adolescents in Goa, and to comprehend whether gender influences humour styles of the specific sample. The study 

involved a total sample size of 120 adolescents in Goa. The tools for data collection comprised of a Personal Data Sheet, 

the Humour Style Questionnaire by Rod A. Martin and Patricia Doris. The data was collected, classified, tabulated and 

was analysed with the use of statistical techniques such as Statistical Package for Social Sciences (SPSS) version 20. 

Descriptive statistics like correlation and t-test were used to interpret the data.  

 

Keywords : Adolescents, Gender, Humour Style, Humour Style questionnaire, SPSS 

Introduction 

The Development of Laughter and Humour 

A duck walks into a bar. ...It’s a joke! Hearing just the first few words, your brain springs into action. 

The path of neuronal activity is a complex one that enlists various brain regions: the frontal lobe, to 

process the information; the supplementary motor area, to tap learned experience to direct motor 

activities such as the movements associated with laughter; and the nucleus accumbens, to assess the 

pleasure of the story and the reward that the “aha!” brings. When the punch line hits home, your heart 

rate rises, you jiggle with mirth, and your brain releases “feel good” neurotransmitters: dopamine, 

serotonin, and an array of endorphins. Jokes work because they defy expectations. The surprise aspect 

of these tales kicks in the frontal lobe’s search for pattern recognition. The punchline moment shifts 

one’s orientation away from information processing toward an emotional response arising deep within 

the nucleus accumbens. This response is then tagged for an overall relevance check. If the prefrontal 

cortex, which is part of the frontal lobe, deems the information attention worthy, it dedicates more 

processing power to it, along with conscious awareness. If the information remains relevant through 

the punch line, the brain shifts its response to its pleasure-and-reward centre, which in turn triggers a 

guffaw. “It’s important to make a distinction between humour and laughter,” says Carl Marci, MD, an 

Assistant Professor of Psychiatry at Harvard Medical School and the director of social neuroscience 
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in the Psychotherapy Research Program at Massachusetts General Hospital. “Humour is an evoked 

response to storytelling and shifting expectations. Laughter is a social signal among humans. It’s like 

a punctuation mark.” 

In order to form an effective approach to the use of humour with 10-13-year-old children, it is 

necessary to explore how humour and laughter develop in the early years of life. Studying how and 

when infants, toddlers and pre-schoolers come to find things funny and enjoy laughing reveals 

understanding about various milestones of human mental and social maturity. Laughter begins for 

most babies at around four months of age and develops quite rapidly over the next year or so. What 

begins with little more than an occasional, unsolicited pleasant smile and coo eventually progresses 

into vocal recognition of friendly faces, interesting sounds or entertaining games such as peek-a-boo. 

Over the next year, most infants demonstrate increasing levels of conscious pleasure by laughing more 

frequently, as in reacting to tickling or gibberish interaction. During this time, they also display 

growing control of their laughter (Wolfenstein, 1954). Although some researchers do not consider this 

infant laughter evidence of a sense of humour, it is often assumed that such is in the developmental 

stages, even when it appears to be nothing more than the sounds coming out of the baby’s mouth in 

reaction to various concentrated stimuli (McGhee, 1979). Natural maturity of a baby’s laughter and 

ability to recognize pleasure is also traceable by research (Freud, 1905). Even if this reaction to 

pleasure is not scientifically defined as ‘humour’, it is crucial. In many medical and psychological 

circles, baby laughter is hailed as one of several indicators of the baby’s normal mental and social 

development (Warren, 2001).  

According to some humour researchers, sense of humour still has not begun to develop even as the 

infant becomes a toddler, however, her/his finding entertainment and pleasure in various situations 

that result in laughter is usually observable. At some point between the ages of two and four, the child 

will most likely begin to develop imaginatively and associate enjoyment and entertainment with 

fantasy and make-believe (Morreall, 1987). It is this imagination, coupled with an ever-evolving 

understanding of language and the real world, which then gives birth to the first detectible sense of 

humour (McGhee & Goldstein, 1983). As the child’s worldly observations increase and conceptual 

understandings become more complex, so too does her capacity for appreciation and laughter at 

incongruity or absurdity. This is a crucial time for the child. If her healthy cognitive development is 

disrupted, it is likely that her sense of humour and what she finds funny will be affected too (Freud, 

1905). These two elements of human development (cognitive development and humour development) 
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can have positive or adverse effects on each other. By learning to laugh at the wrong things or in 

derogatory manners, a child’s cognitive development may become delayed. Humour that embarrasses, 

ridicules, or degrades someone else not only forms poor interpersonal skills, but is wholly counter-

productive in terms of social and academic growth (Nelson, 1989). By the age of seven or eight, a 

child’s sense of humour first begins to resemble that of the adult. As a result of advances in language 

development, children of this age begin to understand that some words have double meanings, and that 

when used in a timely manner and particular situation, can actually be funny based on sheer 

unexpectedness, (McGhee, 1979). Knock-knock jokes and puns are good examples of this level of 

humour. It is also at this time that differences in the senses of humour of boys and girls become 

noticeable. The next developmental stage of humour recognition for children is marked by their 

abilities to move beyond simple incongruous humour, and focus more astutely on language 

complexity. A child might begin to demonstrate understanding of word plays and rhyming humour 

involving nonsense words at this time, but this is not the extent of the development. Before long, the 

child can also process situational mirth and qualify different types of humour. Humour of this sort and 

this level of development is identifiable by its reliance on a child’s common tensions, conflicts and 

anxieties (McGhee, 1978). It is also at this time that jokes, primarily but not exclusively among boys, 

may begin to incorporate hostile and/or sexual themes. This too is a pivotal time in a child’s social 

development.  

Differences in laughter patterns for boys and girls become noticeable by around the age of seven. For 

boys, whose aggressive, assertive behaviour is often positively reinforced by those around them, 

laughter typically is louder and more sustained. Girls, on the other hand, whose assertive behaviours 

are not always so positively reinforced, tend to reduce the conspicuousness of their laughter or displays 

of humour (McGhee & Chapman, 1980). These differences continue throughout adolescence and into 

adulthood, but this is not to say that boys are more humorously creative than girls, or, as the case may 

be, that men are more humour savvy than women. Several factors contribute to the development of the 

respective senses of humour in men and women. This illustrates the important point that fathers and 

mothers wanting to use humour as a means to connect to their preadolescent and/or adolescent sons 

and daughters should take this developmental difference into consideration when formulating their 

humour approach.  
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 Humour in Psychology 

“A total absence of humour makes life impossible.” – Colette 

 “My way of joking is to tell the truth. It’s the funniest joke in the world.” – Shaw 

 “A joke is a very serious thing.” - Churchill 

 These quotations encapsulate the idea that humour is a complicated concept that cannot be captured 

by a single description. Although philosophers, psychologists and educators have debated and 

speculated on the nature of humour throughout the ages, there is no consensus on what comprises the 

essential elements of humour.(Jacobs G.1992) Currently, humour is regarded as a characteristic that 

fosters psychological functioning,(Boshoff L.,2002) but it has not always been seen in such a positive 

light. Some of the earliest descriptions of humour that date back to Aristotle and Plato portrayed it as 

a consequence of a superior and pompous attitude (Martin R., 2003). Under the influence of the 

humanist movement in the 18th century, cruder expressions of humour were used. This resulted in 

humour being viewed as being rather vulgar and unrefined (Jacobs G. & Martin R.). However, later, 

theorists regarded humour as a valuable competence and character trait. In particular, a sense of 

humour was considered to be the most effective of all defence mechanisms. It was described by 

theorists as “a rare and precious gift” (Freud S., 1950).  It is difficult to find a literal or single 

comprehensive definition of humour. A better proposition would be to search for the most useful and 

adequate models and metaphors that are available. Shibles (Shibles W., 2005) provides a usable 

definition: “Emotion is assessment (language use plus imagery) which causes bodily feeling and 

action. Therefore, humour is statements which cause feeling and action in a certain context. It also 

follows from the theory of emotion that humour is not just a bodily feeling or internal state. Humour 

can be changed by changing our valuation ...   humour may be distinguished from other emotions by 

the different appraisals, feelings, actions and contexts involved in it; laughter as it just involves bodily 

feeling and action, is not the criterion of humour”. Humour is important for human emotion, 

socialisation, emotion, and coping.  

Humour is also said to be a many-sided phenomenon generally referred to actions or stories perceived 

as funny and generating laughs or smiles, linked to cognitive ability that permits to produce or 

understand jokes or witticism (Feingold & Mazzella, 1993) and that could be considered a strategy 

that favours personal well-being and positive social interactions (Penzo, Giannetto, Stefanile, & 

Sirigatti, 2011; Zhao, Kong, & Wang, 2012). 
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Martin and his colleagues (2003) distinguished four humour styles connected to positive or negative 

ways in which humour was typically used in everyday life. According to this model, positive styles 

were functional to reach personal well-being (self-enhancing style) and facilitate social relations 

(Affiliative style) while negative styles were considered potentially detrimental for oneself (self-

defeating style) or other people (aggressive style). Affiliative humour was linked to the tendency to 

tell jokes, humorous stories, and witticisms in order to amuse the others and favour interpersonal 

relationships; self-enhancing humour was referred to the use of humour as a coping strategy and to the 

tendency to find a humorous point of view in stressing situations; aggressive humour was linked to the 

inclination to use humour to improve one’s own personal image damaging the others through sarcasm 

and teasing; self-defeating humour was referred to amuse the others at one’s own expense, showing 

ridiculous behaviours or telling funny stories about oneself. Scholars underlined positive relationships 

between affiliative and self-enhancing humour and self-esteem, optimism, well-being and social 

intimacy (Martin et al., 2003; Erickson & Feldstein, 2006; Penzo et al., 2011; Leist & Muller, 2013). 

In addition, negative correlations between self-enhancing humour and depression symptoms and 

positive correlations between self-defeating humour and depression symptoms were found (Dozois, 

Martin & Bieling, 2009). Moreover, in the analysis of relationships among humour, emotional 

intelligence and social competence, Yip & Martin (2006) pointed out negative relationships between 

aggressive and self-defeating humour and the ability to perceive emotions and, on the contrary, 

positive relationships between affiliative and self-enhancing humour and social competence.  

Humour is a concept with multiple dimensions, which can be part of different types of psychological 

traits (Martin). According to Martin (2003), sense of humour can be conceptualized as: 

1. a cognitive ability (you need to understand jokes, etc). 

2. an aesthetic response (you need to like certain types of jokes). 

3. a habitual behaviour pattern (some people have the habit or laughing often, or of telling many jokes). 

4. an emotion-related temperament trait. 

5. an attitude. 

6. a coping strategy or defense mechanism. 

The use of humour is not always related to healthy psychological behaviour. Some forms of humour are, 

while others are not (e.g., sarcasm). 

Psychologist Rod Martin and his colleagues have studied these types of humour and have developed 

the Humour Styles Questionnaire, which measures these four humour styles. (as discussed above) 
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1. Affiliative humour.  This involves telling jokes about things that everyone might find funny.  The 

goal is to use humour to bring people together to find the humour in everyday life.  The types of jokes 

told by comedians like Jerry Seinfeld that focus on the comedy in everyday life represents this sort of 

humour.  The goal is to create a sense of fellowship, happiness, and well-being.  If you are fond of 

jokes about animals or everyday occurrences, then you are using affiliative humour.  

2.  Aggressive humour.  This involves put-downs or insults targeted toward individuals.  This is the 

humour that is used by more aggressive comedians—the put-down artists, such as Don Rickles or the 

late Joan Rivers.  When it is intended to threaten or psychologically harm others, it is the type of 

humour used by bullies.  While some of the audience to this type of humour will find it funny, others 

might laugh to cover up a feeling of discomfort. 

3.  Self-enhancing humour.  This is being able to laugh at yourself, such as making a joke when 

something bad has happened to you.  Trying to find the humour in everyday situations, and making 

yourself the target of the humour in a good-natured way. It is related to healthy coping with stress.  Jon 

Stewart from the Daily Show often uses self-enhancing humour by saying things such as, “Maybe I 

just don’t understand…” or “I’m not the brightest guy….” 

4.  Self-defeating humour.  Putting yourself down in an aggressive or “poor me” fashion is called self-

defeating humour.  The late comedian Rodney Dangerfield would be an example (“I don’t get no 

respect” “I was an ugly baby”).  Psychologically, this can be an unhealthy form of humour, and is 

sometimes used by targets of bullies to try to avoid attacks—making oneself the butt of jokes before 

others put you down. 

So, when we say that someone has a “great sense of humour” we really need to know what sort of 

humour the person is prone to use because the humour style will create very different impressions and 

have different impact on others. 

Knowing that people differ greatly in their sense of humour and styles of humour. A sense of humour 

is an important psychological trait, because it is relevant to how well people can cope with stress and 

difficulties, and it plays an important role in success in social interaction, including romantic attraction 

(a sense of humour is an attractive trait). Further, there are more male than female comedians, 

suggesting that biological factors play some role in people’s ability to be funny. Altogether, a 

fascinating topic! 
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Relevance of the Study 

Reviewing the literature available in this area, it made the researcher realise the need for 

contribution to this area, since humour is an important part of adolescents. 

 

Literature Review on Humour Styles  

 Samson et al. (2012) researched that positive (good-natured) humour would be more effective 

at regulating negative emotions than negative (mean-spirited) humour. In Study 1, participants 

were shown negative pictures two times. First, they simply viewed the pictures and rated their 

levels of positive and negative emotions. Second, they were instructed to: (a) view; (b) use 

positive humour; or (c) use negative humour, and then rate their reactions. Compared to 

negative humour, positive humour was more successful at down-regulating negative and up-

regulating positive emotion. In Study 2, researchers replicated these findings and showed that 

these effects cannot be explained by differences in difficulty between the two humour 

conditions, participants' expectations, or social desirability. Taken together, these findings 

suggest that positive (but not negative) humour may be an effective form of emotion regulation. 

 

 Huuki, T. Manninen, S. and Sunnari, V. (2010) studied how humour is used as a resource and 

strategy for status among Finnish school boys and in constructing culturally accepted 

masculinity in the field of informal school. Based on interview and observation material 

collected in three schools, the results suggested that although humour is often affiliative and 

positive in nature, exclusive, violent humour is also used as a resource and strategy, which 

might have serious consequences on targeted students’ lives. The effect of humour as a 

symbolic resource of status depends not only on context and power relations between the 

agents, but also on a credible, strategic usage of the resources available to a boy. Humour had 

an important influence on constructing masculinities and the social status of boys.  

 

 Klein, D. and Kuiper, N. (2006) explored how the different humour styles may bear on peer 

relationships and bullying during middle childhood (ages 6–12). In their examination, they 

described how adaptive and maladaptive humour styles may either help or hinder the child’s 

status within a peer group. Special emphasis was directed towards potential relationships 

between specific humour styles and either peer acceptance or victimization, as well as both 

direct and indirect forms of bullying. They concluded by describing several potential areas of 
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research that may prove beneficial in furthering their understanding of humour and social 

relationship issues in middle childhood. 

 

 Kazarian, S. and Martin, R. (2004) examined the structure and correlates of the Humour Styles 

Questionnaire (HSQ) in Lebanese university students. Four humour factors were found, as in 

the original Canadian samples: Affiliative, Self-Enhancing, Aggressive, and Self-Defeating 

humour. The findings of the study revealed that Lebanese participants scored lower than 

Canadians on Affiliative and Self-Enhancing humour and lower than Belgians on Affiliative 

and Aggressive humour. As in Canadian and Belgian samples, males reported significantly 

more use of Aggressive and Self-Defeating humour than did females. Humour styles correlated 

differentially, and generally as predicted, with horizontal and vertical individualism and 

collectivism, attachment styles, perceived health, and psychological well-being. 

 

 Rim, Y. (1988) investigated the relationship between sense of humour and coping styles. A 

relationship was found between humour and coping for men and women with regard to 

Minimization and Suppression, and to a smaller extent for Blame, Mapping and Reversal. The 

relationship was in opposite directions for men and women with regard to Suppression and 

Replacement. Most humour scales correlated negatively with age for men, and positively for 

women. Five coping styles correlated negatively with age for men: Suppression, Seeking 

Succorance, Replacement, Blame and Substitution, the other three positively. For women, 

however, only two coping styles correlated negatively with age: Suppression and Seeking 

Succorance, the other six correlated positively.  

 

 Martin et al. (2003) assessed four dimensions relating to individual differences in uses of 

humour i.e. Self-enhancing, Affiliative, Aggressive, Self-defeating. Validation data indicate 

that the four scales differentially relate in predicted ways to peer ratings of humour styles and 

to measures of mood (cheerfulness, depression, anxiety, hostility), self-esteem, optimism, well-

being, intimacy, and social support. They also relate to all five dimensions of the Five Factor 

Model and to Agency and Communion. The first two scales overlap with previous humour 

tests, whereas the Aggressive and Self-defeating humour scales largely tap different 

dimensions. Males scored higher than females on Aggressive and Self-defeating humour.  
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Objective 

To investigate whether there exist significant differences in humour styles in adolescents as a function 

of gender (male and female). 

 

Research Methodology 

Ha. There exist significant differences in dimensions of humour styles with regards to gender (male 

and female) among adolescents. 

Variables used in the Study 

Grouping Variables 

 Gender (male and female) 

Testing Variables 

 Humour (HUMOUR STYLES QUESTIONNAIRE) 

Sample Description 

This section entails the researcher’s population boundary and the sample chosen for the study. A total 

of 120 adolescents based in Goa were chosen for the study of which 60 were males while 60 were 

females. The population comprised of male and female adolescents ranging from 11 to 20 years of age. 

The researcher used convenient sampling. 

Research Design 

The present study aims at investigating the significant differences of humour styles among adolescents 

with respect to males and females. A sample of 120 adolescents ranging from 11-20 years was chosen 

for the study. Data relevant to the topic of research was collected from various books and journals. 

Internet websites were also assessed for further insight into the topic. After gaining theoretical insight 

into the concepts of study, the researcher proceeded with data collection. Data was collected using the 

‘HUMOUR STYLE QUSTIONNAIRE’ by Rod A. In addition, a personal data sheet was used to 

obtain personal information. The sample was selected from various places in North Goa and South 

Goa. The sample was selected on the basis of availability. All the questionnaires were scored according 

to the instructions in the respective manuals, coded and analysed using statistical tools. 
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Tools for Data Collection 

Personal Data Sheet 

The personal data sheet was used to obtain basic information of the adolescents. This includes 

demographic variables such as age, gender, birth order, parent’s working status, parent’s marital status, 

parent’s education and religion. 

 Humour Style Questionnaire 

 Scale Description: The Humour Style Questionnaire was developed by Rod A. Martin and 

Patricia Doris. It is self-report scale. The HSQ consists of 32 items (8 for each subscale), each 

of which is a self-descriptive statement about particular uses of humour. Respondents rate the 

degree to which each statement describes them on a scale from 1 (totally disagree) to 7 (totally 

agree). Scores obtained for 4 subscales relating to potentially beneficial and detrimental ways 

people typically make use of humour in their everyday lives. It can be used for adults and 

adolescents. It takes 10 minutes to complete the questionnaire.  

It measures four humour styles (1) Affiliative (use of humour to amuse others and facilitate 

relationships); (2) Self- enhancing (use of humour to cope with stress and maintain a humorous outlook 

during times of difficulty); (3) Aggressive (use of sarcastic, manipulative, put- down, or disparaging 

humour); (4) Self-defeating (use of humour for excessive self- disparagement, ingratiation, or 

defensive denial).  

Useful for assessing both positive and negative styles of humour in correlational research on the role 

of humour in psychological and physical health and well- being, friendships, romantic relationships, 

etc. Also, potentially useful for individual self- assessment of humour styles in applied or educational 

settings. 

 Reliability: Reliability of the four scales is demonstrated by internal consistencies of .77 to 

.81, test- retest reliabilities of .80 to .85.  

 Validity: Evidence of validity includes theoretically meaningful differential correlations with 

other measures of sense of humour, self- esteem, psychological well- being, hostility, coping, 

intimacy, social support, relationship satisfaction, five- factor model of personality, etc. 

 Scoring: 

Affiliative humour: 1*,5, 9*, 13 17*, 21, 25*, 29 

Self- enhancing humour: 2, 6, 10, 14, 18, 22*, 26, 30 
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Aggressive humour: 3, 7*, 11, 15*, 19, 23*, 27, 31* 

Self- defeating humour: 4, 8, 12, 16*, 20, 24, 28, 32 

NOTE: Items marked with (*) are reverse keyed; i.e., 1 = 7, 2 =6, 3 = 5, 4 =4, 5 = 3, 6 = 2, 7 = 1.  

Tools for Statistical Analysis  

On completion of the data collection, the data was coded on a spread sheet and then transferred into 

Statistical Package for Social Sciences (SPSS) by the researcher. 

The data was analysed using: 

 Karl Pearson’s Product Moment Correlation Coefficient to study the relationship between 

variables. 

 t-test to study significant differences in the various sample subgroups. 

Result and Discussion 

Ha. There exist significant differences in dimensions of humour styles with regards to gender among 

adolescents. 

Showing Means, Standard Deviations and t value for dimensions of humour styles with regards 

to gender 

DIMENSIONS 

OF HUMOUR 

STYLES 

GENDER MEAN STANDARD 

DEVIATION 

t VALUE 

Affiliative 

Humour 

Males 40.26 8.18 0.45 

Females 39.62 7.40  

Self-enhancing 

Humour 

Males 36.10 8.18 0.82 

Females 37.23 6.89  

Aggressive 

Humour 

Males 31.36 7.79 1.17 

Females 29.67 8.03  

Self-Defeating 

Humour 

Males 32.07 8.69 0.56 

Females 32.92 7.77  

 

The table above indicates mean, standard deviation and t- value for dimensions of humour styles with 

regards to gender. t- Test was computed to find significant differences among dimensions of humour 

styles across genders. The results indicated that there were no significant differences in the t- value, 
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the t- value being 0.45 for Affiliative humour, 0.82 for self-enhancing humour, 1.17 for aggressive 

humour and 0.56 for self-defeating humour respectively. Although there were mean differences for 

dimensions of humour styles across genders. On the dimension of Affiliative humour, the males 

obtained a slightly higher mean than females, the mean value being 40.26 with a standard deviation of 

8.18 for males and 39.62 with a standard deviation of 7.40 for females. On the dimension of Self 

enhancing humour females obtained a moderately higher mean than males, the mean value being 37.23 

with a standard deviation of 6.89 for females and 36.10 with a standard deviation of 8.18 for males. 

Affiliative humour and Self enhancing humour are classified as positive humour styles. 

On the dimension of Aggressive humour, males obtained a greater score than females. Males obtained 

a mean of 31.36 with a standard deviation of 7.79 and females obtained a mean of 29.67 with a standard 

deviation of 8.03. On the final dimension of humour style, Self-defeating humour the mean score has 

a very negligible difference where the females are very marginally higher on Self-defeating humour 

compared to males. Females obtained a mean of 32.92 with a standard deviation of 7.77 and males 

obtained a mean of 32.07 with a standard deviation of 8.69. Aggressive humour and Self-defeating 

humour are classified as negative humour styles. 

The gender divide in humour may be due to the fact that women use humour differently than men. 

Self-enhancing humour serves to enhance self-esteem in a positive way, much like Affiliative humour 

helps positively promote interpersonal relationships. Self-defeating humour enhances interpersonal 

relationships at the expense of the self, and aggressive humour enhances the self at the expense of 

another. 

One of the styles identified as positive, affiliative humour, is characterized by playfully joking with 

others, making witty statements, telling amusing stories, and laughing. It is strongly correlated with 

positive traits, such as extraversion, openness to experience, cheerfulness, high self-esteem, 

psychological well-being, and social intimacy. Affiliative humour is negatively correlated with traits 

of bad mood, anxiety, depression, and seriousness. Another positive style, self-enhancing humour, 

includes the tendency to adopt the perspective of others, to have a humorous outlook on life, to use 

humour as a coping mechanism, and to engage in humour while not in the presence of others. Similar 

to Affiliative humour, self-enhancing humour is positively correlated with desirable traits, such as 

extraversion, openness, cheerfulness, high self-esteem, optimism, psychological wellbeing, and 
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satisfaction with one’s social support. Self-enhancing humour is negatively correlated with 

neuroticism, bad mood, anxiety, and depression as noted in hypotheses one previously. 

Aggressive humour, a negative style, often occurs in the form of sarcasm or teasing and as a method 

of criticizing or manipulating others. It often includes compulsive displays of humour with little regard 

for others. Aggressive humour is positively correlated with neuroticism, hostility, and aggression and 

is negatively correlated with agreeableness and seriousness. The negative style of self-defeating 

humour places the joke tellers at the mercy of the audience, making him or her “butt of the joke”. Self-

defeating humour is positively correlated with depression, anxiety, hostility, aggression, bad mood, 

and psychological issues, while it is negatively correlated with high self-esteem, psychological well-

being, intimacy, and satisfaction with social support. 

Women’s use of humour to build cohesion fits with Deborah Tannen's (1990) description of rapport 

and report talk. Rapport talk is associated with women’s speech, and focuses on establishing 

connections and shared experiences (Tannen, 1990). Report talk is most commonly associated with 

men’s speech styles, and is based on maintaining independence and status within groups. While rapport 

talk emphasizes displaying empathy for others, report talk emphasizes showing dominance through 

displaying one’s knowledge and skills (Tannen, 1990). According to Tannen (1990), men’s language 

is reflective of the way in which they generally engage with the world, that is: “As an individual in a 

hierarchical social order in which he was either one-up or one-down”. Tannen (1990) says that men 

use conversations as opportunities to increase their own social status and decrease that of others. Thus, 

their desire to dominate is not only found during interactions with women, but also with other men. 

This explains why there is a mean difference between males scoring higher on Aggressive humour and 

females scoring higher on Self enhancing humour. 

Tannen (1990) claims that men’s use of conversation to increase their social status goes hand-in-hand 

with researchers’ findings that they often use negative humour. Meanwhile, women’s use of 

conversation to establish closeness with others is in accordance with findings that they often use 

positive humour and that they prefer sharing humorous anecdotes rather than producing jokes. 

In the above findings one can observe an inconsistency where females have obtained a higher mean 

on Self-defeating humour and males have obtained a higher score on Affiliative humour, this 

may be because of the changing social structure where, when females cannot directly voice out 

to be heard they sort to self-defeating humorous ways which are ironic and self-deprecating. 
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Other factors, such as traditional gender roles and speech styles may contribute to gender’s effect 

on humour. Whereas males scoring high on Affiliative humour may probably be because males 

are required to use more of Affiliative style of humour when at workplace as it enhances 

leadership effectiveness. Secondly males have to attract females and studies indicate that 

Affiliative humour is the best style when it comes to building up relationship bonds. Social 

factors are important in shaping humour. 

Conclusion 

Hypothesis stating that ‘There exists significant differences in dimensions of humour styles with regard 

to gender among adolescents’ is rejected. 
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Abstract 

With a sizable share in the consumer durable market and a booming demand for electronic durable goods, India is poised 

to breach the $50 billion market by 2022. The strong rural and urban demand and progressive government initiatives to 

boost the economy in the electronic consumer durable segment has made it increasingly important to undertake a study 

that will evaluate the factors that affect the consumer behaviour towards electronic consumer durable industry. Innovative 

technology at affordable prices and modern ways of life have had a considerable impact on the consumers buying 

preferences that lead us to study the factors which affect the consumers purchase intension. The present study is 

conducted on a sample of 196 respondents to identify the major factors affecting the electronic durable goods. The sample 

data was analysed using SPSS 20 to evaluate the objectives. Factors such as price, quality of the product, risk averseness, 

advertisements, and brand image were evaluated. The research also aimed at focusing on the correlation of these factors 

on the purchase intension of the buyers and tried to evaluate the relation between various demographic variables on 

income. The study concludes that product quality and price were the top two factors considered while deciding on the 

purchase of electronic durable goods. It was also identified that there is very low positive correlation between the factors 

on purchase intension of the consumers when it comes to electronic durable goods. 

Key words: Electronic Durable Goods, Purchase Intension, Product Quality, Consumer Behaviour 

 
Introduction 

The consumer electronics industry is a fast growing industry, where new products are launched every 

day. The consumer’s demands are increasing than ever before, which forces the companies to use 

exceptional technologies to stay in business. Consumer electronics market’s fast innovation makes the 

companies to invest heavily into the research and development sector to ensure that, their products are 

technologically more advanced. Consumer electronic industry is also known for its expenditure on 

billions of dollars every year on advertising brand names with expectations of increasing sales, 

building awareness and gaining trust and loyalty from consumers. Consumer behaviour is always 

complex. Their behaviour is determined based on pre-purchase needs, attitudes, the experience of 

previous usage and external influences such as advertising, promotion, retail availability, personal 

selling, word-of-mouth, differences in product formulation, pricing and packaging. In the coming year, 

due to improvement in domestic consumption, the consumer durables industry is likely to witness a 
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growth of 6.5percent to 8.5 percent. As per a report published by CARE Ratings, the dominant drivers 

for growth in the consumer durables industry would be the governments focus on ‘Housing and Power 

for all’ and Rural electrification.  

India is a vibrant market in the electronic segment with its capacity to mushroom more companies in 

this segment and stands to be the third largest in the T.V industry. Surging disposable income of 

consumers, easy access to credit and financing facilities set up in almost every electronic outlet in India 

to influence the price sensitive yet aspirational consumers to make a purchase at minimal cost without 

any collateral are the key drivers for growing demand in the electronics durable industry. The rise in 

working population and the user friendly E-commerce platforms has further stimulated the demand. 

The Global players view India as one of the core markets from where future growth is likely to emerge. 

The increasing disposable incomes and favourable population composition of huge middle class, 

relatively large affluent class and a small economically disadvantaged class are considered to be the 

key drivers for growth. The Per Capita GDP of India is expected to rise from US$ 1,983in 2012 to 

US$ 3,273.85 in 2023. Some of India’s largest consumer durable companies cater to one third of their 

consumers from rural India.  However, the potential size of the rural market and the favourable 

changing consumption trend provide a lucrative investment opportunity to the private companies.  

Recent fast moving and changing trends in this sector has led to shift from unorganised retail to modern 

innovative durable retail chains and e-retailers. The demand for durables like consumer electronic 

goods are likely to witness growing demand in the coming years. In January 2018, to boost local 

manufacturing, the makers of consumer durables and home appliances had sought an upward revision 

in custom duty (i.e from 10 percent to 20 percent) on major durables. Also with an objective to trigger 

the domestic manufacturing in smartphones, the Consumer and Electronics and Appliances 

Manufacturers Association (CEAMA), asked the government to impose custom duty on the Printed 

Circuit Board (PCB). The National Electronic Policy was also passed in February 2019 to boost 

production. Further extending policy support, 100 percent FDI under the automatic route is allowed in 

electronics hardware manufacturing sector.  An approval of 51 percent in multi brand retail is permitted 

to further fuel the growth. In the past, the consumer durables market has recorded Compounded Annual 

Growth Rate (CAGR) of about 16.3 percent between FY12 and FY17 to cross Rs. One trillion in FY17. 

A growth rate of 24 percent was registered on a year-on-year basis in FY17 alone as stated by the 

reports. However, a 40 percent drop (i.e from 3913 crores to 2334 crores) was witnessed in the exports 

of consumer electronics from India.  
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Need for the Study 

With a market size of $ 31.48 billion dollars in 2017 the market is expected to breach the $ 48 billion 

dollar mark in 2022 with a 9% CAGR. The growth can be associated to the factors such as growing 

awareness, easier access and changing lifestyles of the consumers both at the urban and rural level. 

The government programmes and policies of rural electrification, relaxation of licences rules, and 

approval of FDI in multy-brand retail sectors are some major growth drivers for the market that has 

led to the sharp increase in the demand for household electronic products. Over a period of time, the 

industry has attracted significant investment. This has helped the industry gain foothold on R&D, 

production and distribution. Though the sales have been significantly growing, it is evident that there 

is a disparity among the rural and urban contribution to the consumer durables market. The rural 

markets to a large extent have remained unexplored with a contribution of only 33% to the total sales. 

Since consumer durables usually represent big-ticket items, both consumers and businesses will 

typically make these purchases only when they are confident they can afford them. During a period of 

boom or recession, when consumers have high or low confidence in the economy, there's an increased 

risk that demand for durable goods will fluctuate accordingly. And hence it is important to evaluate 

and study the various factors that will determine the purchase intension of the consumers during these 

periods.  

In view of the above the research is carried out to evaluate the factors that can drive the purchase 

behaviour of consumers, with the following questions to answer. 

1. Do the factors under consideration affect consumer behaviour towards electronic durable 

goods? 

2. Is there any relation with the variables measured to assess the factors considered of purchase 

behaviour towards electronic durable goods? 

Objectives  

1. To identify the most preferred factors to be considered for purchase decision of electronic 

durable goods. 

2. To study the relation of respondents income on various demographic factors. 

3. To explore the relation between the factors on purchase Intension of the consumer towards 

electronic durable goods. 
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Methodology 

The study involved both primary as well as secondary data. Primary data was collected in the form of 

a structured questionnaire using field study and google forms from the months of November 2019 to 

January 2020 which was prepared through extensive review of literature based on suggestions for 

further research provided in research articles. The targeted sample of Male and Female respondents 

from North Goa were selected for the study. The Sample of 204 respondents from households across 

North Goa were selected on the basis of nonprobability convenience sampling. Keeping the objectives 

of the study in mind a quantitative survey design was selected. The data was collected from 204 

respondents initially which after a screening process was reduced to 196. The study examined five 

predetermined factors namely brand image, risk, quality, price and advertising on consumer behaviour 

based on study conducted by (Kumar & Kaushal, 2017) using a 5-point Likert scale from 1- Strongly 

Disagree to 5- Strongly Agree to evaluate the factors under consideration. Secondary sources for the 

study included the literature from the different websites, Journals and reference books from the library 

that provided through insights in the related topic for the study. Data was analysed using statistical 

tools for 196 respondents. Measures of central tendency and tests such as, reliability testes, chi-square 

tests and correlation analysis are performed on the data collected using SPSS 20. 

Scope of the Study 

The scope of the study is to estimate and determine the factors affecting the consumer behaviour 

towards the electronic durable goods in North Goa. The study is confined to 196 respondents to carry 

out the analysis for the data collected.  

Literature Review 

(Rastogi & Chaudhary, 2012) in their study analysed brand awareness, income, price, quality, after 

sales service, discounts and special offers from 160 respondents from Meerut region and found that 

brands with good quality and price to be the most important factors affecting rural consumers’ purchase 

behaviour. 

(Singh , 2011) in his study titled ‘A Comparison Of Rural And Urban Buying Of Consumer Durables’ 

attempts to differentiate the buying behaviour of rural households from that of urban households. Three 

durable goods from three different product categories; Television, Refrigerator and Automobile were 

selected for the study. Overall the study concludes that there is no significant differences between rural 
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and urban consumers in terms of their factors associated with; timing of purchase, buying the same 

brand of other durable, number of items, and duration of planning before buying.  

(Hasan, 2014) found that quality, technological innovations and multitude of brands across price points 

for price sensitive consumers are the three dominant factors which influence the consumer preference 

for consumer durable brands. The author also found that quality has emerged as the most dominant 

factor influencing the consumers’ preference for the consumer durable goods. 

(Bhatia, Ali, & Mehdi, 2014) in their study concluded that functionality, reliability, price, discount and 

guaranty/warranty play a key role in consumer preferences except that income was found to have no 

influence on the listed factors. 

(Dasar, Hundekar, & Maradi, 2013) in their study in Bijapur district with 200 evaluated respondents 

state that the consumer behaviour in relation to consumer durables is strongly affected by economic, 

social, cultural and psychological factors in the purchase consideration of the respondents. 

(Marichamy, 2013) in their study of 300 respondents from  Madurai Municipal Corporation evaluated 

factors related to advertising, company’s  reputation,  friends’ and   relatives’ advice, retailer’s advice, 

quality, free gifts, price (discount), credit facility. The study concluded that out of the ten factors, the 

company’s advertising was found to be the most dominating followed by quality of the product and 

retailers advice as the third most preferred factor in deciding for the choice of the goods. 

(Jha & Rana, 2017) finds that the recent trends of consumer buying behaviour towards durable products 

keep on changing. The paper reveals list of most significant factors which include price & brand name, 

necessity, changing life style & higher disposable income, quality, advertisements, women awareness, 

after sale service, technology, previous experience and role of family that affect the consumer 

behaviour towards durable products. 

(Rehman, Nawaz, Khan, & Hyder, 2014) in their study identify and evaluate the factors of advertising, 

lifestyle, education and buying power and find that these factors have a significant influence on 

consumers’ buying behaviour. 

(Ravikanth & Rao, 2016) in a study with 300 respondents from Andhra Pradesh evaluated factors like  

product qualities, features, size, color, weight, design, promotion, availability, credit facility etc. Price 

and durability were key player in deciding the choice of the product among the middle class consumers. 



Vol.III Number 1                                                                                                                                                      Anchor  

 

 

 
P a g e  | 21 
 

Data Analysis and Interpretation  

Table 1: Demographic Profile of Respondents 

 Count Column N % 

Gender 
Male 88 45% 

Female 108 55% 

Age 

Under 20 years 21 11% 

21- 30 years 83 42% 

31- 40 years 47 24% 

41- 50 years 27 14% 

Above 50 years 18 9% 

Education 

SSC 49 25% 

HSSC 47 24% 

Graduation 50 26% 

Post-Graduation 27 14% 

Other 23 12% 

Occupation 

Self Employed 31 16% 

Service 118 60% 

Student 20 10% 

Unemployed 13 7% 

Homemaker 14 7% 

Marital Status 
Married 108 55% 

Unmarried 88 45% 

Monthly Income (Rs.) 

Below 20,000 100 51% 

20,000 - 40,000 51 26% 

40,000 - 60,000 29 15% 

Above 60,000 16 8% 

Family Structure 

Joint 70 36% 

Nuclear 93 47% 

Individual 33 17% 

Residence 
Rural 148 76% 

Urban 48 24% 

         Source: Primary Data 
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From the Accumulated total sample of 196 respondents, male respondents accounted for 45% and 

females 55%. Classifying the respondents based on age groups it can be observed that 11% of the 

respondents belong to the age group of below 20 years, 21-30 years of age category comprise of 42% 

of the respondents, age group of 31-40 years account for 24% of the respondents while 14% 

respondents are from the age group of 41-50 years and only 9% of the respondents are above 50 years 

of age. Classifying the respondents on the qualification level it can be observed that the respondents 

with SSC, HSSC and Graduation comprise 1/4th of the responses each with post graduates at 14% and 

others at 12%. Evaluating the employment status of the respondents it can be observed that 76% are 

employed (self-employed 16% & Service 60%) and the rest are either students (10%), homemakers/ 

housewives (7%) or un-employed (7%). The sample is approximately equally divided into married 

(55%) and single (45%) respondents. Approximately half of the respondents' monthly income is below 

Rs. 20,000 (51%) while the income group comprise of Rs. 20,000 to 40,000 comprise of approximately 

1/4th of the total responses(26%) the other of Rs. 40,000 – 60,000 is 15% and only 8% have monthly 

income exceeding Rs. 60,000. Examining the family structure of the respondents it can be observed 

that 36% of the respondents are from joint families followed by 47% from nuclear families while 17% 

were found to be individual respondents. The rural urban divide indicates that majority of the responses 

are from the rural areas 76% while 24% are from the urban setup. 

Reliability Analysis 

Table 2: Reliability Analysis 

Reliability Statistics 

Cronbach's Alpha N of Items 

.739 36 

        Source: Primary Data 

 

Reliability analysis Generally, Cronbach's alpha was used to measure the reliability and value of less 

than 0.60 are considered to be poor, whereas those close to 0.70 are considered good and those over 

0.80 are considered to be high. As conclusion, in general, the Cronbach's Alpha values were good for 

all sections with an overall Cronbach's Alpha value 0.739 or 73.9 percent.  
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Ranking of Factors 

Table 3: Ranks of Factors based on Mean Values 

Factor Mean Value Rank 

Quality 4.02 1 

Price  3.86 2 

Risk Averseness 3.70 3 

Brand Image 3.59 4 

Advertisement  3.28 5 

    Source: Primary Data 

The above table indicates the ranks for the factors that are determinants of consumers’ behaviour 

towards electronic durable goods based on the mean scores of the respondents on a five point Likert 

scale.  

Testing of Hypothesis 

1. H0: Income of the respondents is independent of Gender. 

 H1: Income of respondents is not independent of Gender. 

 

Table 4: To find out if level of income is related to Gender 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 6.605a 3 .086 

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 7.18. 

       Source: Primary Data 

The results of the Chi Squared Test of Association show that there is no significant association between 

Income and Gender, as we accept the null hypothesis, based on our table readings of χ2(3, N=196)= 

6.605, p = 0.086. 

2. H0: Income of the respondents is independent of Marital Status. 

 H1: Income of respondents is not independent of Marital Status. 
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Table 5: To find out if level of Income is related to Marital Status 

 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 18.716a 3 .000 

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 7.18. 

          Source: Primary Data 

 

The results of the Chi Squared Test of Association show that there is significant association between 

Income and Marital Status, as we reject the null hypothesis, based on our table readings of χ2(3, 

N=196)= 18.716, p = 0.001 and accept our alternate hypothesis. In other words income is dependent 

on Marital Status. 

3. H0: Income of the respondents is independent of Family Structure. 

 H1: Income of respondents is not independent of Family Structure. 

Table 6: To find out if level of Income is related to Family Structure 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 12.682a 6 .048 

a. 2 cells (16.7%) have expected count less than 5. The minimum expected count is 2.69. 

        Source: Primary Data 

 

The results of the Chi Squared Test of Association show that there is significant association between 

Income and Family Structure, as we reject the null hypothesis, based on our table readings of χ2(6, 

N=196)= 12.682, p = 0.048 and accept our alternate hypothesis. In other words income is dependent 

on Family Structure. 

4. H0: Income of the respondents is independent of Educational Qualification. 

 H1: Income of respondents is not independent of Educational Qualification. 
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Table 7: To find out if level of Income is related to Educational Qualification 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 46.973a 12 .000 

Likelihood Ratio 41.706 12 .000 

Linear-by-Linear Association 8.704 1 .003 

N of Valid Cases 196   

a. 7 cells (35.0%) have expected count less than 5. The minimum expected count is 1.88. 

         Source: Primary Data 

The results of the Chi Squared Test of Association show that there is significant association between 

Income and Educational Qualification, the data violates the assumption of cells having an expected 

count of less than 5 which should be less than 20%. We draw our inference form the likelihood ratio 

and reject the null hypothesis, based on our table readings of Likelihood Ratio (12, N=196)= 41.706, 

p = 0.001 and accept our alternate hypothesis. In other words income is dependent on Educational 

Qualification.  

5. H0: Income of the respondents is independent of Place of Residence. 

 H1: Income of respondents is not independent of Place of Residence. 

 

Table 8: To find out if level of Income is related to Place of Residence 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 11.463a 3 .009 

a. 1 cells (12.5%) have expected count less than 5. The minimum expected count is 3.92. 

       Source: Primary Data 

The results of the Chi Squared Test of Association show that there is significant association between 

Income and Place of Residence, as we reject the null hypothesis, based on our table readings of χ2(3, 

N=196)= 11.463, p = 0.009 and accept our alternate hypothesis. In other words income is dependent 

on Place of Residence (Rural or Urban) of the respondents. 

6. H0: Income of the respondents is independent of Age. 

 H1: Income of respondents is not independent of Age. 
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Table 9: To find out if level of Income is related to Age 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 48.734a 12 .000 

Likelihood Ratio 47.266 12 .000 

Linear-by-Linear Association 21.334 1 .000 

N of Valid Cases 196   

a. 8 cells (40.0%) have expected count less than 5. The minimum expected count is 1.47. 

 Source: Primary Data 

 

The results of the Chi Squared Test of Association show that there is significant association between 

Income and Age of the respondents, the data violates the assumption of cells having an expected count 

of less than 5 (40%) which is allowed upto 20%. Therefore we draw our inference form the likelihood 

ratio and reject the null hypothesis, based on our table readings of Likelihood Ratio (12, N=196) = 

47.266, p = 0.001 and accept our alternate hypothesis. In other words income is dependent on Age of 

the respondents.  

7. To evaluate the correlation between the measured factors of Brand Image, Risk averseness, 

Quality, Price and advertisements on Purchase intension of the consumer. 

Spearman’s correlation coefficient is a statistic that shows the strength of the relationship between the 

variables measured at the ordinal level. The spearman’s correlation coefficient is used as a non-

parametric alternative to the Pearson’s correlation coefficient as the scale data are not normally 

distributed. (Cunningham & Aldrich, 2012) 

 

 

 

                                             Source: Primary Data 

 

It can be observed from the above table that data for all the factors is not normal and hence we apply 

Spearman’s Correlation test to observe if the factors are individually correlated with Purchase 

Intension of the Consumer. 

 

Table 10: Normality Test 
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Table 11 : Correlations between Brand, Price, Quality, Risk, &  Advertisement on Purchase Intension 

 
Brand 

Image 
Price Quality Risk Advertisement 

Purchase 

Intension 

Spearman's rho 

Brand_Image 

Correlation 

Coefficient 
1.000 .384** .370** .351** .342** .414** 

Sig. (2-tailed) . .000 .000 .000 .000 .000 

N 196 196 196 196 196 196 

Price 

Correlation 

Coefficient 
.384** 1.000 .247** .320** .241** .114 

Sig. (2-tailed) .000 . .000 .000 .001 .113 

N 196 196 196 196 196 196 

Quality 

Correlation 

Coefficient 
.370** .247** 1.000 .290** .231** .189** 

Sig. (2-tailed) .000 .000 . .000 .001 .008 

N 196 196 196 196 196 196 

Risk_Averseness  

Correlation 

Coefficient 
.351** .320** .290** 1.000 .198** .321** 

Sig. (2-tailed) .000 .000 .000 . .005 .000 

N 196 196 196 196 196 196 

Advertisment 

Correlation 

Coefficient 
.342** .241** .231** .198** 1.000 .118 

Sig. (2-tailed) .000 .001 .001 .005 . .100 

N 196 196 196 196 196 196 

Purchase_Intension 

Correlation 

Coefficient 
.414** .114 .189** .321** .118 1.000 

Sig. (2-tailed) .000 .113 .008 .000 .100 . 

N 196 196 196 196 196 196 

**. Correlation is significant at the 0.01 level (2-tailed). 

Source: Primary Data 
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From the above table the following can be observed: 

1. Brand Image has a moderate low positive correlation with purchase intension                 (rs) 

= 0.414 and is significant at p = 0.01 level of significance. 

2. Price has a very low positive correlation with purchase intension (rs) = 0.114 and is not 

significant at p = 0.01 level of significance. 

3. Quality has a very low positive correlation with purchase intension (rs) = 0.189 and is 

significant at p = 0.01 level of significance. 

4. Risk averseness has a very low positive correlation with purchase intension  (rs) = 0. 321 

and is significant at p = 0.01 level of significance. 

5. Advertisements has a very low positive correlation with purchase intension (rs) = 0.118 

and is not significant at p = 0.01 level of significance. 

The interpretation of the three out of five correlation coefficients being significant at p =0.01 level 

is that there is a very small probability that the observed correlation was due to chance.  

Conclusion 

Growing competition in the electronic market has lead the electronic manufacturers to have a 

serious look within their business. In order to meet the competition and to win the customer’s 

mind, it has become essential to understand consumer behaviour to improve their strengths.  Hence 

this research was undertaken to study the factors affecting consumer behaviour towards electronic 

durables.  The study evaluates consumer’s decision to purchase an electronic durable product 

based on factors namely quality, price, brand image, risk averseness and advertisements of the 

products. For the marketer it is essential to associate his product with the factors affecting the 

consumer’s decision making ability and also he must ensure that the product concept fits with the 

consumer’s existing attitudes and beliefs. Therefore understanding consumer’s behaviour on the 

identified factors is of paramount importance. 

It was found that perceived quality and price were the top two factors considered while deciding 

on the purchase of electronic durable goods. It was also identified that there is very low positive 

correlation between the factors of brand image, risk averseness, quality, advertisements and price 

of the goods on purchase intension of the consumer. 

 

 



Vol.II Number 1    Anchor 

 
P a g e  | 30 
 

Scope for further research  

The population of the study was consumers living in North Goa with the sample respondents 

selected using nonprobability convenience sampling. The sample size is small and may not 

representative of the population in general. The study examined only five factors (price, quality, 

risk, brand image, advertisement on purchase intention of consumer) based on suggestions from 

the studies in the field of electronic durable goods; however, consumer behaviour can be 

influenced and determined by a number of other factors, therefore these is wide scope for 

replicating this research by enhancing the sample size and by incorporating other factors of 

consumer behaviour in different demographic settings. 
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Abstract 

The paper attempts to analyse the nature of the women as transmitters of progressive knowledge in the diasporic 

novel Skin by Margaret Mascarenhas; a transnational novelist, poet and independent curator. Skin has been 

described as a story of a contemporary woman who traces her cross-continental family diaspora which originates 

with the Portuguese slave trade in India in the seventeenth century. The novel which has been translated into French 

and Portuguese, portrays many generations of the life of women, who have collectively stood for each other in 

times of celebrations, challenges and turmoil. Incidentally, their chaotic subdued existence has brought to the 

surface their unique feminine qualities which has ultimately made them progressive as the transmitters of 

knowledge.   

Keywords: feminine qualities, knowledge, mother, progressive, transmitter.  

Objective 

The study attempts to analyse the nature of women as transmitters of progressive knowledge in 

the diasporic novel Skin by Margaret Mascarenhas.  

 

Relevance of the Study 

The study throws light on the aspect that women have qualities which are progressive in nature. In 

the text Skin, we are introduced to women who gain knowledge and wisdom through individual 

experiences, their culture and from the experience of motherhood. They derive immense strength 

from these experiences along with living a subdued existence of turmoil’s and challenges. This 

experience moulds into sacred knowledge which is transmitted to the coming generations, thereby 

helping the society become progressive. 
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Research Methodology 

Primary and secondary sources of text have been obtained for the study using qualitative 

descriptive data. Data relevant to the topic of research was collected from the primary text. Internet 

websites were also assessed for further insight into the topic. After gaining theoretical insight into 

the concepts, the researcher proceeded with the analytical study. 

 

Literature Review 

The purpose of this literature review is to present the need for further study in the area of 

transmission of progressive knowledge through women, that will cater to the betterment of societal 

structure and conduct. The review of literature will attempt to reveal the link between women and 

progressive change in society. Apart from dissecting the primary text for analytical study, web 

searches were made using the key terms ‘transmission of knowledge’, ‘women’s role in 

progressive society’, ‘role of traditions of cultural preservation and motherhood’. Research articles 

published by UNESCO on Indigenous women and their transmission of intangible cultural heritage 

were chosen as secondary materials for the study. 

Historically and in the present, tangible cultural heritage, in its many forms, has been the subject 

of much documentation, research and protection through the efforts of individuals and 

organisations worldwide. It is vital that such efforts also be applied the preservation and 

revitalisation of our intangible cultural heritage in its living forms, through means including 

research and documentation. 

 

 

Introduction 

Quebec Native Women Inc. research stated, “Ensuring the protection of Indigenous women’s 

knowledge is of particular concern since colonial structures tend to reinforce the role of men and 

their activities. Colonization has undermined the role of Indigenous women who once enjoyed a 

prominent and respected place in their communities as leaders and decision makers, guardians of 

the language, customs and traditions of their peoples. Indigenous women have a vital role in 

facilitating the healing of families and communities as well as nation building. Indigenous 

women’s inequality in the area of land rights and resource exploitation is the result of the 
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implementation of government policies that promote and concede to male leadership, such as band 

councils. Discrimination extends into large-scale resource development which tends to disregard 

the socio-economic and cultural impacts of its development. For women, the potential loss of 

traditional activities and knowledge must be weighed during environmental impact studies.” 

Women experience various challenges and sufferings and they have a better understanding of how 

people function. Women from all cultural backgrounds unite as their identity as 'the second sex' 

remains universal in nature. They share their individual experiences with other females, which 

creates a community of support and wellbeing irrespective of their cultural backgrounds. Yet, they 

also significantly succeed in keeping their culture and traditions alive.  

Women are generally known to be able to transmit their knowledge about life, through their gift 

of motherhood. As mothers, they mainly participate in the upbringing of their children which 

ultimately helps children get an insight into real life. Their knowledge collectively depicts female 

qualities like protecting and healing each other.   

Women are also able to transmit knowledge about life as they have the same power of producing 

life on earth just like Mother Nature. Creation bonds them together. They understand how the 

world comes into existence and how it grows. They have the sense of how they must nurture the 

young ones and teach them to continue the cycle. God has given women the gift of bearing a child 

as they have the power of transmitting knowledge and thus, we can term it as a feminine quality.  

In the novel Skin, we see varied women characters belonging to different generations who transmit 

their knowledge to each other. Together they help weave the story by building their awareness on 

various aspects and transmitting the same along their generations and the generations to come. In 

the novel, we come across instances that are relevant in determining that ‘women are the 

transmitters of knowledge’.  

To begin with, Nzinga Nganga was a character who was the granddaughter of a prophetess in 

Africa. She was an ardent believer of their Mother Goddess and imbibed the power and secret 

knowledge of African rituals. ‘She was only twelve, yet, in Africa, already she was revered by her 

people as the one chosen by the Goddess to guide and to heal.’ (Mascarenhas 2001) 

But sudden misery struck her life; she was ‘shipped like a sardine to Goa’ (Mascarenhas 2001) as 

a slave woman and her identity was crushed; moreover ‘her body was violated’ (Mascarenhas 
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2001) which resulted in the birth of Perpetua. But she purified herself and her daughter; and was 

solely responsible for the upbringing of Perpetua.  

She vowed to cleanse the child’s spirit of any traces it may have acquired of Dom Bernardo’s 

evil nature. In this endeavour, she propitiated the Mother Goddess with a piece of her own 

flesh, which she cut from her inner thigh with the blunt edge of a machete.  (Mascarenhas 

2001) 

She taught Perpetua the significance of African worship, the art of healing and the forbidden art 

of curse in order to protect herself and the others. This transmission of knowledge also helped 

Perpetua to heal a disturbed and tormented Antonio, who eventually became her lover. But the 

use of the curse destroyed them and brought an end to her life.   

She taught Perpetua the worship of Mother Goddess in secret, as well as the art of healing. 

She also taught her daughter the art of curse, but cautioned her never to use it. (Mascarenhas 

2001)  

After the death of Perpetua and Antonio, Nganga brings up their daughter, Consolaca. The 

granddaughter is taught the art of Ngana, to pray to Mother Goddess, and was given insight into 

another powerful ritual i.e. the art of transforming into a black leopard. Eventually, Consolaca was 

known to be the sorcerer of healing.  

They came to her for advice on the treatment of various ills and submitted to her cures, for 

they were rarely known to fail, but no man had the courage to imagine her without her 

clothes, for fear that an invocation from Consolacao may turn him into a toad or worse. 

(Mascarenhas 2001) 

Nganga also warned the girl. ‘She taught her the art of Nganga and also to be wary of men, which 

distracts a medicine woman from her craft.' (Mascarenhas 2001) 

This ritual was passed on by the ancestors that could mysteriously transform a person’s identity 

and nature. Due to this power, she could save Alma’s life and kill the evil, Gor-gor.  

The time had come when her life’s purpose would present itself to her- a time when she 

would be called upon to use all the collective knowledge of her heritage to ensure the 
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survival of that knowledge. It was, said Nzinga-Nganga, written in the palm of her hand and 

she would know when it was time. The time had come. (Mascarenhas 2001) 

Consolaca’s mistress, Maria was known to be the best equestrian of her times. She transmitted this 

knowledge to her daughter, Alma which eventually came to aid to rescue Consolaca’s twins from 

the danger of their monstrous father, Gor-gor’s attack. ‘It is years since she had ridden, but she 

had been an accomplished equestrian in her youth and she would ride after her child.’ 

(Mascarenhas 2001) She had also taught her how to use a pistol which Alma bravely carried to kill 

Gor-gor in order to save the twins from his evil clutches. ‘She cleaned it just as her mother had 

taught her with the expertise of a soldier.’ (Mascarenhas 2001) 

The article by UNESCO (2001), ‘Activities in the Domain of Women and Intangible Heritage’ 

states, “In many societies, women's spiritual and ritual knowledge and practices specific to 

themselves are essential aspects of religious life. Women maintain their traditional religious 

practices, often within exclusive domains. These practices are often closely integrated with 

knowledge and teachings of ethics, behavioural patterns, symbolism and and life - cycles relevant 

to women and their interaction and relations with other women, men and youth. In these domains, 

women share and transmit intangible culture.” 

Another ancestral character, Dona Gabriela taught her children to believe in the power of 

education. Even though, during that time, girls were not allowed to pursue their studies. ‘Dona 

Gabriela took the decision to send Livia to her cousins in Paris so that she could study at the Sorbonne.’ 

(Mascarenhas 2001) It was through this unconventional belief, that Livia begins to lead an 

unconventional life and turn into a hardcore feminist. In addition, Gabriela was a talented pianist, 

who transmitted this art to her daughter, Livia to play the piano. Livia becomes fond of the art and 

she develops a talent for it. ‘Dona Gabriela played Romance in b Minor by Clara Schumann, while Livia 

appeased, sat on top of the piano, clapping and laughing’ (Mascarenhas 2001)  

Gabriela’s helper a character named Esperanca transmits her knowledge through stories. The story 

of a young beautiful African woman who tragically died irrespective of her fame was the most 

evident of Esperanca’s messages. She teaches her daughter Saudade about the importance of one’s 

inner beauty is what defines a person and is all that matters. ‘It means, my little one, that beauty 

is no guarantee of a long and happy life.’ (Mascarenhas 2001) 
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Dona Gabriela got Pagan the protagonist acquainted with the Portuguese language. This helped 

Pagan express her feeling towards her roots and understand her birth mother’s name too (Saudade 

meaning yearning, longing, nostalgia, bitter-sweetness). ‘You must call me Avonzhina.’ 

(Mascarenhas 2001) This helped Pagan express her feeling towards her roots and understand their 

birth mother's name (Saudade meaning yearning, longing, nostalgia, bitter-sweetness). 

On the other hand, Pagan’s adopted mother, Katie taught Pagan to swim and made her love the 

memories. ‘Katie loved the outdoors, the wide-open spaces. This is something Pagan believes she 

has inherited from Katie.’ (Mascarenhas 2001) 

The article by UNESCO (1999), states, International Symposium On The Role Of Women In 

Transmission Of Intangible Cultural Heritage’,“Women's involvement in various spheres of 

intangible cultural heritage is both central and vital. Such spheres include what may be described 

as essential realms of culture, and those which are often indispensible in maintaining familial and 

cohesive social relations. They include language, codes of ethics, behavioural patterns, value 

systems, and religious beliefs. In most cultures, women maintain principle roles in the upbringing 

of children, through which the intergenerational transmission and renewal of many of these 

essential forms of intangible heritage occurs.” 

Livia narrates to Pagan about their family history as well Goan history during the Portuguese rule. 

‘She begins like a school teacher, with the conquest of Goa by the Portuguese, led by Alfonso de 

Albuquerque on 25 November,1510’.(Mascarenhas 2001)  She tells Pagan about how their 

ancestors were the privileged ones in their society and how they had acquired a lot of wealth 

through trade and inheritance of land. Livia also reveals about her father and his family and how 

it was her grandmother who managed the lives of the family members. It was after this 

conversation with Aunt Livia, that Pagan became interested in finding about her true origin. Pagan 

said to Esperanca, ‘Tia Livia has been telling me about my ancestral roots.' (Mascarenhas 2001) 

But it is Esperanca who played a greater role in Pagan’s life. Esperanca has always been a 

storyteller to Pagan. Pagan has always been curious about the stories from her childhood and 

began to take an interest in reading African folk tales. During her visit to India, Esperanca narrates 

stories that are linked to her ancestor’s past and highlights the power of African women in order 
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to help Pagan deal with her identity crisis. She also teaches her about the African and Indian 

Goddesses. ‘The story of your ancestors is known to me. I will tell you’. (Mascarenhas 2001) 

In another instance, Pagan who belongs to a foreign culture is in disapproval of her own 

unexpected pregnancy. Saudade treats the subject of pregnancy as a divine blessing through her 

diary and transmits the knowledge of the beauty of being a mother to Pagan. ‘If our mothers live 

under our skin, so too do our daughters.’ (Mascarenhas 2001) Saudade is also instrumental in 

helping tribal women to preserve their culture by encouraging them to create things of cultural 

significance and generate income from it. Saudade enlightens Pagan. ‘There was power in the 

objects the craftspeople created……. but the power was in creation and knowledge, not in 

possession.’ (Mascarenhas 2001) 

This entire novel is narrated by Pagan where she talks about her journey of finding her roots and 

the connections, she felt within herself. As she becomes a writer, she writes this book for her 

children to know how they are a product of a beautiful cultural hybrid and that they must pass on 

this knowledge to their descendants. ‘I write stories that become books, under the pen name of 

Pagan Maria.’ (Mascarenhas 2001) 

The African women in the novel Skin emphasize the beauty and importance of being a mother. We 

see that all the four African women namely Nzinga Nganga, Consolaca, Esperanca and Saudade 

decide to give birth to their children and bring them up all by themselves even though they had to 

suffer and face different challenges. An engrossing tapestry of diasporic tales by women spanning 

three continents and several generations, this novel is a story of transformation and the African 

women creating an identity for themselves. They have learnt to amalgamate culture with well-

being. Their gift of motherhood has made them uniquely strong, brave and compassionate. These 

women are one with nature and thus, they understand the true essence of human nature. Through 

their knowledge and experience they emerge as 'healers and protectors of the world'. The novel is 

an embodiment of cultural significance and its preservation has been given utmost importance by 

the women in the novel. Incidentally, their chaotic subdued existence has surfaced their unique 

feminine qualities which has ultimately made them progressive as transmitters of knowledge.  

The article by UNESCO (2001), ‘Activities in the Domain of Women and Intangible Heritage’ 

states, “Until quite recently, the terms “development” and “intangible cultural heritage” were 
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seldom coupled together. The report of the World Commission on Culture and Development, Our 

Creative Diversity (1995) broke new ground in this respect by challenging the conceptual 

distinctions separating the sphere of culture from that of the economy. Refusing to see culture as 

a mere instrument of development (either creating obstacles to growth or stimulating it), the 

authors of the report emphasize that culture performs a creative and constitutive role, one that 

underwrites human freedom and dignity. Furthermore, cultures are defined as neither isolated nor 

static, but as interacting and evolving. Women are central to the maintenance and vitality of 

cultural heritage and diversity world-wide. Their roles in relation to intangible heritage are of 

particular significance, and encompass what may be described as fundamental domains and 

expressions of cultural heritage, which are very often central to maintaining cultural identity. They 

include, but are not restricted to, language, codes of ethics, behavioural patterns, value systems 

and religious beliefs. In most cultures, women play the principle role in raising children, through 

which the intergenerational transmission and renewal of many forms of intangible heritage occurs. 

In maintaining and passing on intangible culture to future generations, women also recreate and 

transform culture. Further to this, the role of women in maintaining intangible heritage, particularly 

within local cultural contexts, is of vital significance in the safeguarding of cultural diversity.’ 

As the famous philanthropist, Oprah Winfrey says ‘Let us turn our wounds into wisdom’.  
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Abstract 

Goa has become a melting point for migration from all over the country. The latest wave of migrants in Goa are 

the people from the Northeast. Over 1,500 workers from north easter states and of India are employed in Goa, 

mainly in the hospitality industry as well as spas and beauty parlour here. This is the first generation of north-

eastern state wherein people have left their homes and come to Goa for various reasons. The purpose was to know 

how they are different from the other mainstream society. The qualitative and quantitative method has been used 

to gather the information. The result of the survey is quite interesting as it provides an incredibly unique information 

about their life. 

Keywords: Innaphi, Phanek, Lonchak, Meitie.  

Introduction 

Internal migration or domestic migration is human migration within one geopolitical entity usually 

a nation state. Internal migration is the movement of people from one defined area to another 

within the country. Compared to intra-state (short distance) movement, inter-state (long distance) 

migration has grown faster in Goa. Internal migration tends to be travel for education and for 

economic improvement or because of a natural disaster or civil disturbance. Migration is the 

movement of the people from one place to live in another. Emigrants leave their country, while 

immigrants enter a country. People have many reasons why they might want to move from one 

place to another. These reasons may be economic, social, political, or environmental. For 

migration to take place there are usually push factors and pull factors at work. Often push factors 

are negative things such as unemployment, crop failure, droughts, flooding’s, war, poor education 

opportunities or poor services and amenities. Pull factors on the other hand, are the expectations 

which attract people to the new place. They are usually positive things such as job opportunities, 

a better standard of living, better education, or better health care. Many people choose to migrate 

these are voluntary migrants. Many are economic migrants. However, many other people have no 

choice and are forced to leave their homes. These are involuntary migrants. Their lives and homes 
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may be in danger due to war or a natural disaster These people are also called refugees. (Singh, 

2007:54). 

 

Objectives of the study- This research was initiated keeping in mind the following important 

objectives 

 To investigate about their social, economic, and religious life. 

 To know the pull and push factors for migration. 

 

Scope of the study 

In terms of its objective and scope, it provides an initial step towards the documentation of all the 

information related to Tangkhul and Naga tribes of Manipur which remains in oral form so far. 

The research work will contribute and support the information required by the research scholars, 

teachers, students etc and make share and exchange the information resources available in the 

Manipur culture. The proposed research work is very important to understand the cultural heritage 

of Manipur and preserve them for future use. 

 

Methodology of the study 

The reason behind choosing this topic was to know what are the reasons that are attracting them 

to migrate to Goa and to find out their perception of life in Goa compared with their life in Manipur. 

To attain the objective of the study both qualitative and quantitative information is used. The 

survey method has been used to gather quantitative data and for qualitative information the 

researcher adopted field work research. The primary data was gathered mainly from the people of 

village Neura which belongs to the Tiswadi taluka of the district of North Goa. 

a. The sample survey- The purpose of the sample survey was to gather information from the 

Manipur people. A standardized questionnaire was prepared to accumulate information 

about their perception and opinion on living in Goa.  

b. Observation method was used not only to attain new data but also to validate the existing 

data. 

c. Focus Group Discussion- The focus group discussions were used to validate the data 

gathered through the survey as well as to gain further insights into the actions, perceptions, 
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and attitudes of the respondents. The focus group discussion was held with the following 

respondents: - Students, non-students, mothers, employed and unemployed people. 

I have selected 20 families both males and females to avoid biasness. Data is collected from 

both primary and secondary sources. Primary sources include collecting data through 

questionnaire, observation, informal discussion and FGD.  Secondary sources include 

collecting data from published book and websites etc. 

Limitations of the study: 

1. The culture of Manipuri is a vast concept. But I could not get in-depth information about 

every household because of lockdown. 

2. Also, the time limit was a major constraint faced by me. 

3. The research is based on the survey conducted by selecting 20 families. 

 

Sociological perspective on Migration  

There is no universally accepted definition of migration. It applies to a relatively settled 

population. It is a form of spatial mobility that shows the change from one geographical area or 

residential unit to another. The phenomenon of migration is so complex that the theoretical and 

empirical understandings are unable to comprehend it. Since the phenomenon is time and culture 

specific there is no universally valid theoretical formulation. 

Migration includes both additive as well as separative aspects. It involves change due to separation 

from the place of origin and addition to the place of destination. These aspects make the concept 

of migration less precise when compared with other demographic processes. 

The movement of population within and across the region is an important aspect of change. The 

large-scale and long-distance movements are basic features of modern development. They are 

basic because they cause socio-economic changes that promote progress. These changes affect the 

society and the movement of population itself. Among the sociological approaches the most 

important is the structural –functional approach. It focuses on migration as one of the integrated 

social processes and as an integral part of the larger social system. It is the society that provides a 

social context to migration and makes the process of migration socially conditioned. The socio-

structural and cultural conditions affect the process of migration and in turn are affected by the 

process. Thus, the movement of population becomes an institutionally and normatively or 
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culturally determined phenomenon. Its occurrence depends on institutional suitability. For 

example the rapid process of spatial mobility of population, particularly the long distance 

migration is institutionally or structurally and culturally suitable for and consistent with the urban 

industrial society while the immobility or the slow process of spatial mobility is structurally 

consistent with the traditional rural agrarian society. 

There are some specific sociological formulations within the fold of this approach that are 

significant for the study of migration. The Parsonian paradigm of pattern variables provide a 

guideline for an analysis of mobility and immobility of a population. In Parson's scheme of 

variables, the effectively and effective-neutrality value components showing a paradigm shift 

from tradition to modernity has a bearing on migration. It explains the social conditions under 

which the movement of population is active or inactive. Social attachment restricts the mobility 

of population. Yet it serves as a force to consolidate and reinforce the existing institutional 

patterns and the network of relationship. It is through institutional consolidation that effectivity 

becomes a barrier in the spatial mobility of a population. As soon as the effectivity is changed 

into effective neutrality and impersonal attachment the spatial mobility of the population are 

accelerated. Thus, the Parsonian formulation provides a theoretical basis to examine the process 

of migration from a sociological point. 

 

The theories of social stratification also provide another viewpoint on migration. They focus on 

the social class character of the society and highlight various tendencies of the social class. A class 

tends to maintain itself and the same time it tends to optimize gratification through spatial and 

vertical patterns of mobility. These social class tendencies have a bearing on the process of 

migration because they focus on the social class character of the process of mobility. The class 

component functions as a push factor at the source to move out for gratification of motives through 

improvement in the social status. The class factor also functions as a pull factor to hold the people 

together and does not allow them to move out from the place of residence. The class factor 

promotes spatial mobility from the source and develops adjustment and adaptation at the 

destination. 

Various theories of social change and modernization in sociology also provide different viewpoints 

on migration. The culturological approaches have special significance in this regard because of 

their emphasis on a cultural basis of change and transformation. They assume that culture is the 
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cause and effect of social change. In this frame of reference migration is considered a cultural 

change. It is both the cause and consequence of the cultural basis of spatial migration. The caste, 

class, and related cultural bases of spatial disparities in income, resources, opportunities and 

associated styles of life, difference in value orientations of the people towards rural and urban 

styles of work and work subcultures. The act of migration affects these cultural factors. They are 

the push as well as pull factors of migration. There are cultural causes of migration at the source 

and cultural consequences of migration at the destination. 

Among the sociological approaches the theory of social evolution provides another viewpoint on 

migration and social change. The theory assumes that the society is inherently unstable in the 

homogenous form and pushes it to move in a linear evolutionary direction of social change. This 

model consists of a series of universal laws of progress focusing on the evolution of the society 

from homogeneity to heterogeneity and multiformity. In this process of unilinear direction of 

social transformation every component of the system tends to change adjust each other in an 

integrated form and evolves into a higher social form. 

In this process the society also evolves demographically through a spatial movement of the 

population and changes in other demographic components. In Durkheim's social evolution 

migration is a necessary social condition to push the process of social evolution from one type of 

social order or another. The active movement of population pushes the society to evolve from 

simple, segmental, and mechanical society to a complex structurally differentiated interdependent 

and organically well-knit society with an elaborate division of labour. 

The economic and sociological viewpoints are the two broad perspectives on migration. They 

show that migration is a complex and multivariate phenomenon. A single variate explanation of 

migration as viewed by economists is a limited viewpoint. Sociologists view migration in a holistic 

perspective that is inclusive of the economic viewpoints. The socio-economic and cultural milieu 

of the village itself and its wider social environment explain the out migration from a village. 

The sociological approaches provide a social context to the text of migration but the relationship 

between the context and the text is not a simple relationship. The social context of migration 

derived from various theoretical approaches consists of economic, social, cultural, demographic, 

developmental and physiological factors of migration. 
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A study on ‘The people of Manipur’ 

The people of Manipur include Meitie, Naga, Kuki, Meitie Pangal and other colourful 

communities which have lived together in complete harmony for centuries. The Meitei ethnic 

group represents around 53% of the population of Manipur state, followed by various Naga tribes 

at 24% and various Kuki-Zo tribes at 16%.The main language of the state is Meiteilon (also known 

as Manipuri). Tribals constitutes about 41% of the state population (according to 2011 census) and 

are distinguished by dialects and cultures that are often village-based. Manipur's ethnic groups 

practice a variety of religions. According to 2011 census, Hinduism is the major religion in the 

state, closely followed by Christianity. Other religions 

include Islam, Sanamahism, Buddhism, Judaism etc. ( (Singh, 2007:54). 

 

Goa has become a melting point for migration from all over the country. The latest wave of 

migrants in Goa are the people from the Northeast. Over 1,500 workers from northeaster states 

and of India are employed in Goa, mainly in the hospitality industry as well as spas and beauty 

parlour here. This is the first generation of north-eastern state wherein people have left their homes 

and come to Goa for various reasons.  
 

Neura is a village in Tiswadi Taluka in North Goa District of Goa State, India. It is located 14 km 

Towards East from District headquarters Panaji. According to 2011 census the total population of 

the Neura village is 487 and number of houses are 119. Village literacy rate is 84.4%. It is a place 

that has lovely villas and mansions. During the Kadamba rule this was a busy place due to the 

Naval quarters and was once even the seat of learned Brahmin- Sinais. Oscar de Noronha, a native 

of Neura, who lives in Miramar, opines that the genesis of the word Neura is derived from ‘Nevri’, 

a rice variety that the villages cultivated. Others say that Neura derives its name from ‘navrak’ 

which means ‘town of boats’. This could be possible as the site now known as ‘Velfali khazan’ 

was a safe refuge for ships during the kadamba era.  

Social Aspect-. There are 33 recognised tribes in Manipur which either fall under Nagas or the 

kukis, the two different conglomerates of Manipur tribal. The Manipur people living in Neura 

village are the Indigenous tribes, they communicate in their own dialects among the same ethnic 

group while communication with different ethnic groups is carried out in Meitei or Manipuri 

language, the official language of Manipur but while interacting with Goans they mostly speak in 
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English as they do not understand Konkani or Hindi. Despite the socio-political and linguistic 

differences among them, all the ethnic tribes originate from the same Mongoloid group having 

similarities in cultural and traditional domains. The Tangkhul tribes are found in majority in Neura 

village and very few belong to Naga, Ukhrul and Zeme tribes. Some common names among tribal 

men are Edimchube Newme, Soyo Wungsek, Awungpa Wungsek, Ranpei Leisan and among 

females are Thotrinphi Wungsek, Yoangamphy Haoshimwung, and Elungliale Riame.  

They follow Patriarchal system. The head of the family is the male member. They do not own any 

house in Goa rather they are tenants who live with their parents/ friends/ siblings and cousins and 

most of them belong to nuclear families and very few i.e. one or two families follow joint family 

system. Their children are currently studying in various schools and colleges of Goa and have 

come here to take up good and higher education. Educational level among the elders (their parents, 

brothers, and sisters) is less than standard XIIth.  
 

They feel their people should acquire more and more education because they want to get wisdom, 

protection, respect to compete with other ethnic groups as well as the rest of the world. They want 

to help and uplift their own community people and to enable to fight for their rights etc. because 

they feel education is the key to solve all the problems.  

Rice is the staple diet among them. They are non-vegetarians, they do like Goan fish curry rice. 

Kabok is their speciality where the rice is fried with lots of vegetables. They also love Ngri 

which is a type of fermented fish and carries a distinct smell. Lonchak happens to be their 

favourite vegetable which is none other than a bean. Iromba is a fermented delicacy, which is 

a combination of fish, vegetables, and bamboo shoots.  

Innaphi and Phanek are the most common Manipuri traditional dress for women. The white 

turban called Pagri is the most common among men. Nowadays with modernization taking 

over traditional culture, the people wear the traditional dress only during festivals or rituals. 

In Goa they follow modern way of dressing such as men wear modern trousers, shirts, coats, 

tie etc whereas women do wear salwar, skirts etc and young children wear modern clothes. 

Religious Aspect- Nagas and Tangkhul tribes of Neura village are Baptist Christians (who believe 

that baptism is valid only for individuals who profess the Christian faith, so no infant baptism or 
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otherwise forced baptism and that baptism must be done via complete immersion). There are Hindu 

Manipuri’s as well, but they are scattered in different parts of Goa.  

 

Dowry is not a compulsion among the Manipur tribes but very few practice dowry systems and 

even if it given than it is in the form of kind. Cases of divorce are exceedingly rare among the 

catholic tribes and incase if divorce takes place then it could be because of alcoholism or gambling. 

Child marriage is not practiced among them whereas preferred marriageable age for the girls and 

boys is 20 and above. Their marriages take place with proper rituals and ceremonies. The marriage 

rites are officiated by Licensed Pastor. He is the leader of the church who preaches gospel about 

Jesus Christ. He is also the head of the church administration. After serving as a Pastor for many 

years the tribal community gives him the license (rights) to conduct or solemnize the weddings.  

In most of the cases the marriage partner is selected by the person himself/ herself through falling 

in love. Incase if it is an arranged marriage than the mate is selected from within their community 

but there are also cases where in people have married outside their community, but such cases are 

very rear.  

 

Manipur tribes in Goa practice Christianity and believe in Jesus Christ and they do celebrate 

Christmas and New year, they visit Tangkhul Baptist Church (in the form of a hall) for mass on 

every Sunday which is located at Calangute. 

 

Manipuri’s hosts numerous festivals in Manipur some of the major  ones are Dol Jatra 

(Yaoshang), Rath Jatra, Lai-Haraoba, Ramjan ID, KUT, Gang-Ngai, Chumpha, Cheiraoba, 

Heikru Hidongba, Lui-Ngai-Ni, and Kwak Jatra. (Ahmed,2009:56). 

 

In Goa they celebrate festivals such as lui-Ngai- Ni and chumpa. Lui-Ngai-Ni is the seed-sowing 

festival celebrated by the Naga tribes. The festival heralds the season of seed sowing and marks 

the start of the year for the Nagas which is celebrated on 14-15 of February and Chumpa festival 

is a harvest festival held every year. This special occasion is mainly celebrated by Tanghul Nagas. 

The word chumpa in local Manipuri language means openings of the Granary. It is just a simple 

and beautiful, thanksgiving ceremony dedicated to the local Tribal god for blessing them with a 

plenty of agricultural crops. This festival is celebrated for 7 days and a week after the harvest 

season in the month of December. The religious rights and rituals such as birth, marriage and death 

are performed by their License Pastor (He is a minister in charge of a Christian church or 
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congregation, especially in some non- episcopal churches. He is the leader of a Christian 

congregation who also gives advice and counsel to people from the community or congregation). 

They do invite other tribes on occasion of Lui-Ngai-Ni, Christmas and during weddings. 

 

Economic Aspect- In Manipur agriculture and forestry are the main sources of income. Rice is 

the major crop. Among some of the hill tribes, domestic animals are kept only for meat and are 

not milked or used for hauling. Teak and bamboo are major forestry products. The Nagas are 

known to use intoxicants to catch fish. Manufacturing is limited to several well-established cottage 

industries. The designed cloth produced on hand looms is in demand throughout India and outside 

the country. Other industries include sericulture (silk production), soapmaking, carpentry, tanning, 

and the manufacture of bamboo and sugarcane products. An industrial complex, including 

an electronics plant, has been established at Imphal. Manipur remains somewhat isolated from the 

rest of India, and communications within the state are poor. (Sheram,2011:41). 

Considering village and town, professional differences are seen. In their village, they perform 

household activities and handicraft. It is exceedingly rare to find a Manipuri person who is not 

economically engaged in an earning activity. Although agriculture is their traditional and prime 

earning source, many are changing their occupation due to different circumstances e.g. scarcity of 

land, lack of capital, less benefit, lack of available work in rural areas. Those who are receiving 

higher education have started to involve themselves in different mainstream earning sources and 

involving both in government and non-government organization.  

 

In Goa, these people work in different fields. some work in companies at Carranzallem, Goa Velha 

etc. some males work in salon as hairdressers and females as beauticians in beauty parlors. Few 

among them are housewives who are taking care of their families etc. Most of them got the jobs in 

Goa through the reference by their friends, family members, advertisement in paper or internet. 

None of them are wage laborer’s rather almost all are salaried people earning between five to 

fifteen thousand. They feel incredibly happy at workplace and they are treated well by their 

employers and are not exploited by them. They do not work more than eight hours per day. Either 

once in six months or monthly they send money for their family members living in Manipur. They 

want their children to be into higher occupations such as Doctors, Teacher, join military etc but 
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there are few respondents who still believe that their children should follow their own family 

occupation. The various push and pull factors which have led them to migrate to Goa varies from 

person to person. Most of them have migrated to acquire a good job, to get good education, to 

accompany their family members who are staying in Goa, due to unemployment in Manipur etc. 

 

Conclusions 

Though they are smaller in number, they are living peacefully and happily in Goa, celebrating their 

own feast and festivals without disturbing the peace of Goan society. They have come to Goa just 

to fulfill their aims. They have their “Goa Manipuri Meitei Association in Goa” located at Mapusa 

which works for the welfare of their own community members, communicates with them, and 

builds a good relationship among the members and help their members financially. This 

association is working for the upliftment of their community. Manipuris may not be Goans, but as 

the citizen of India they have right to live with their unique living pattern. We should create space 

for them to foster their culture which is not only their culture, but also a subject of pride over the 

world for us. Some of them are staying in Goa since last fifteen years, some have completed more 

than five years. They are scattered in various villages of North and South Goa. They are also found 

in Agassaim, Pilar, Calangute, Goa velha, Porvorim, Caranzalem, Vasco etc. They are very much 

satisfied having lived in Goa. 
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